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Many Rivers is making an impact

Many Rivers is supporting clients and communities to move out of structural disadvantage via a journey of
growing self -belief, accountability, networks and business acumen.

—- Clients

® © 06 0 o
89 % of clients
are faced with limited
ﬁ ﬁ ﬁ ﬁ access to finance

and/or are at least
partially dependent on
welfare

e o

ww 24 % of clients

are located in

remote or very

remote locations

MM

e © 6 0 ©
wwﬂw 51 % of clients
who own a business

are female

38 % of clients

are Indignenous
people

— OQutcomes

$45.7m

2,600+

employed
by businesses supported
by Many Riversin  FY20,
including

— Journey
2,390

1,101

of initial client
meetings
result in new
businesses or
expansions

95 %
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total businesses
to date since FYO08

supported

operational businesses
supported by Many Rivers
as of June 2020

commenced in  FY20 with
support from Many Rivers

900+

of revenue
generated by Many
Rivers supported
businesses per
annum

/3%

Indigenous
employees

- Communities

Many Rivers works with:

across Australia

community
3 y 8 1 2 members
participating as direct members of
the supported community groups

of clients with
businesses
operating for five
years have little to
no dependence on
welfare

In FY20, communities
supported by Many Rivers for
2+ years generated:

of additional

$2 . 7 m revenue
dditional
2 3 ja(t)bsmona




Introduction

Many Rivers supports clients out of structural disadvantage by helping
them create and expand businesses . Business operations generate income
for clients and reduce their reliance on welfare support . Over time this is
expected to translate to improved living standards and reduction in the
reliance on essential goods and services provided by the government

Many Rivers is on a 10-year journey to understand and strengthen the
economic and social value it creates for individuals, their families and
wider communities . The journey began in 2012 with the development of an

evaluation framework to measure the impact of Many Ri ver sé

microenterprise  activities . This is the eighth annual evaluation since the
framework was developed .

Drawing on quantitative and qualitative data collected by Many Rivers over
time, the evaluation involves  continuous  exploration and discovery,
resulting in (along the way): more insights into the client experience,
refined deployment of Many Rivers resources, and broadening of the focus
of impact to the community level.

Who are Many Ri v e rcliens?

Many Rivers is engaging with clients who experience financial disadvantage
and this can coincide with other circumstances understood to be associated
with economic and/or social disadvantage

Many Rivers has now been contacted by almost 9,500 clients across
Australia . In FY20 over 550 new clients responded to the initial survey . Of
these new clients: 97% face some form of disadvantage (as defined for
this evaluation) ; 66% experience both financial exclusion and welfare
dependency .
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Many Rivers demonstrates a growing focus on clients who experience
limited access to finance or are at least partially dependent on welfare,
with clients exhibiting these characteristics increasing from 86% to 97 % of
all clients in the seven years to FY20. This target cohort is engaged at a
higher rate in major cities and regional areas compared to remote areas.

How many businesses are supported by Many Rivers?

Working alongside its clients, Many Rivers has supported the creation or
expansion of 2,390 businesses since FYO08, including 358 business in FY20.
FY20 saw the second largest increase in the number of new businesses ;
slightly lower than 376 in FY19.

Of all business supported to date, 46% are currently operational
Businesses supported by Many Rivers are just as likely to survive the first
three years as the national average for similar businesses, and 29% are
still operational after five years .

The COVID-19 pandemic has resulted in a significant disruption to the
global economy, with implications for small businesses supported by Many
Rivers and the monitoring and evaluation itself. The imposition of
lockdowns and restrictions commencing in March 2020 saw many
Australian  businesses confront reduced demand for their goods and
services, leading to reduced revenue and cashflow .

This financial year saw 332 businesses supported by Many Rivers ceasing
their operations (permanently and temporarily), a record high for a given
year and triple the three -year average in the preceding years.

In the first half of FY20 i that is, before the COVID-19 crisis i one in three
ceased businesses (36%) experienced a soft landing (e.g. commenced
employment) . One in seven ceased businesses (14%) ceased temporarily
and were expected to recommence .



However, the picture was very different over the second half of the
financial year. The second half of FY20 saw an unprecedented number of
businesses ceasing their operations (195), of which 39% ceased
temporarily

One in six (17%) of businesses supported by Many Rivers reported relying
on the JobKeeper Payment scheme to sustain their operations . Moreover,
business owners are also experiencing greater levels of reliance on welfare
support (for example, through the national JobSeeker Payment scheme) .

What outcomes businesses

generate?

and value do Many Rivers supported

Businesses supported by Many Rivers are generating economic and social
value in a variety of ways. Value is generated for (1) the business owners ;
(2) those employed by the business ; (3) people who consume the goods
and services of the business; and (4) the Australian community more
broadly . The first two are the most readily quantifiable

Business supported by Many Rivers are estimated to employ 2,642 people ;
an average of 2.4 people per business (including the owner) .

Despite the context of COVID-19, this represents an increase on FY19,
which indicates that businesses supported by Many Rivers are growing in
size. Notably, half of these businesses are owned by women, which is
significantly higher than the national average (35%).

The total combined annual turnover of businesses supported by Many
Rivers in FY20 is estimated to be $45.7 million, slightly lower than last
y e arfiywe of $47.6 million . This decrease is primarily driven by a
reduced number of operational businesses .
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The most commonly reported impact of the COVID -19 pandemic on
supported businesses has been reduced demand for products and services,
particularly for businesses in tourism, entertainment and beauty

industries.

Some clients report that the pandemic had a positive impact on their
business. For example, some clients have taken advantage of the surge in
popularity of takeaway services during the lockdown.

Over time, the evaluation has demonstrated that operating businesses is
associated with improved financial circumstances for clients . As compared
to clients at the beginning of their journey with Many Rivers, clients whose
businesses are operational for at least three years are more likely to be
independent of welfare .

How do Many Rivers clients perceive their success?

Many Ri v e grewing database is increasingly able to reveal the driving

factors affecting client and business success. Client stories reveal c |l i ent

experiences of their journey (in their words) through story -telling,
providing meaningful context and explanation to the quantitative data .

This analysis reveals that clients most commonly define their success by
business growth, personal achievement and recognition . In FY20, most
clients reported positive customer experience as the biggest success to
date for their businesses . Indigenous clients also particularly value the
support they can provide to their communities as a result of their
b usi n esacsedss

S



How is Many Rivers supporting communities?

The Community Economic Development (CED) Program has been designed
to support regional and remote Indigenous communities that want to
establish economic activity on their land and sea. Many Rivers works
closely with the elected board and management of a community
organisation that represents the interests of the community . As an
emerging program, its impact and sophistication is building, and the
evaluation is picking this up commensurately

The reach and impact of the CED Program continues to grow since
inception in 2015. As of June 2020, Many Rivers, through eight CED
Managers, is working with 25 community groups across Australia . These
supported communities represent 3,812 individuals participating as direct
members of the supported community groups .

The long -term support provided by Many Rivers i that is, a commitment
over five years to the communities 1 was highlighted by CED Managers as
a key program strength .

For most communities, the initial years of the partnership focus on
establishing strong foundations for future economic opportunities for the
local community . This includes building consensus on community goals,
developing effective governance practice, financial and digital literacy, and
confidence in leadership and decision making .

As of June 2020, five communities have participated in the CED Program
for more than two years, have economic activity, and reported on their
progress against agreed economic and financial indicators . Collectively,
they have demonstrated growth in revenue, profit, assets, employment
expenses and the number of individuals employed .
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What will be achieved at the end of the 10 -year evaluation?

By year 10, the annual monitoring and evaluation will look to capture the
impact of Many Ri v e Migroenterprise  Development and Community
Economic Development programs . The assessment of impact will comment
on the appropriateness, effectiveness and efficiency of what has been
achieved, demonstrating the:

A Composition of the strategies and approaches employed by Many Rivers
to support people and communities out of financial disadvantage,
including the factors and conditions enabling the highest chance for
success ;

A Attribution of positive social and economic outcomes that are
experienced by clients and communities to the particular approaches
and activities employed by Many Rivers in working with their clients ;

A Total economic and social value generated by Many Ri v eprograms, as
well as the value created by businesses that have had a past formal
relationship and are no longer contactable ;

A Non-monetary value generated by Many Ri v e pragms as perceived
by individuals and communities ; and

A Many Ri v e opsrétional and cost efficiency in delivering its programs
over time .
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The evaluation journey

@

Many Rivers is committed to evaluating its impact.

Many Rivers is committed to a 10

2012

EVALUATION FRAMEWORK

-year program

Deloitte Access Economics developed an

evaluation framework to examine the impact of
Many Riversdd activities
communities, through supporting the creation of
sustainable businesses among people

marginalised from the mainstream economy.

on

20 13 COMPASS

Many Rivers implemented a
comprehensive data tool T
6 Co mp a $ which embeds
data collection for evaluation

in their customer relationship
management system,

enabling a data driven and
increasingly innovative
under standi

ng of

to measure the economic and social value of its activities, and the drivers of success (or otherwise).

c |

Lverso

ent s

2014 . CLIENT STORIES
M v __R

an

SOCIAL OUTCOMES & CED PROGRAM

In 2018, the evaluation included the
reporting of broader  social outcomes
being achieved by
and the reporting of the Many Rivers
Community Economic Development
Program

outcomes.
Stories

From 2014, Many Rivers has collected
, interviewing clients about their journey

Client
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while working with Many Rivers. These stories
provide an additional level of impact fidelity, and
understanding of the conditions for success in
microenterprise development.

Many

2020 8™ ANNUAL EVALUATION

Vln 2020, Deloitte Access Economics has
undertaken the 8™ annual evaluation to
R assesg the @ctivdtiesiardnmpacts to date.

As aresult of COVID -19 and the associated
restrictions, Many Rivers has seen changes to
its new and existing client base.

The evaluation expands on the progress of the
previous years by:

A Providing more insights on the client
journey by analysing the types of
interactions with Microenterprise
Development Managers (MEDMS).

client

Incorporating insights about the
Community Economic Development (CED)
Program from interviews with CED
Managers (CEDMSs).

Understanding the results in the context of
the broader impact of COVID -19 onthe
Australian economy. There is also shift to
reporting longitudinal statistics, as opposed

to point -in-time measures.




Value creation

@

Many Rivers understands that work and economic participation is key to an individual's self -determination
and brings its expertise to support individuals to achieve multi -level outcomes.
Through building confidence, aspiration and trust in the client, while also seeking to address forms of structural disadvanta ge, Many Rivers creates economic
and social value for its clients, communities and the government. The market for financial services may unfairly discriminate against people who do not have a
credit history or have a poor one (O6equityd) and, as a resul t , hesepeoplpwitbdreditaredoregonep r i v at
(6mar ket failured)
Many Rivers responds to this dynamic and supports economic and social value creation through:
c | e [f——=

Reducing 6frictionsd in the economy

A This enables better allocation of under -utilised individual and community
resources (people, capital and land).

A This is achieved by facilitating access to finance and other enabling
resources (e.g. legal support, mentor support).

Bui I ding the capacity of Many Rivers?©o
A This enables clients to be more productive in their professional and
personal lives.
A This is achieved by clients developing new skills and knowledge, for
example, business recordkeeping and budget planning, which they use to
enhance their social and economic circumstances.
|

. _____________________________________________________________________________________________________________|
Improving the level of social inclusion experienced by
000 Many Riversod6 clients
ﬁﬂﬁ A This is enabled from increased participation in employment and work life.

A This is achieved by supporting clients to overcome barriers to
participation in mainstream society, develop a greater sense of self -worth
and motivation, and adopt a more positive future outlook.
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These mechanisms generate value for:

A People involved directly in production T
business owners and employees who receive
income from the business and participate more
in society.

A Local communities i by people who consume
the goods and services of the business, as well
as the family members of the business owners
benefiting from an improved standard of living.

A Australian communities more broadly T through
higher tax revenues, reduced burden on the
public welfare system and other flow -on
benefits.




Deloitte Access Economics works with Many Rivers to understand the impact of its programs.

Deloitte Access Economics has worked with Many Rivers on the Annual Outcomes Figure 1: Client journey map
Evaluation since 2012, commencing with the creation of an Evaluation [ stagei [ stage2 [| stage3 [§ staged+
.FrameW.Ork a‘n'd fOIIOV\{ed by elght annual OUtC'()meS evaluat|0ns, draWIng on :\:42:1?%\\/’\2:: Meeting occurs glﬁ:?ﬁ?; Business commences and continues to achieve sustainability
information of increasing quality and breadth in each subsequent year.
L oo . : . )
The purpose of monitoring and evaluation is to assist Many Rivers with ﬁﬁﬁ A &
understanding the nature of the aggregate and year -on-year impact of its
programs.
Inputs: Activities: Activities: Short-term Medium-term Long-term
MEDMs, Clients  First meeting Coa_ching, uutcomes: outcomes: ) ?nl:j';::/i‘:jnl:;s(:)utcomes-
In this context, Deloitte Access Economics does not fulfil the role of an auditor. oeeurs eniviog Eif;’n";{;nmif”“r Betinae gt cgrvner:#r:i;yntogﬁiggnmeé;
Assessment of the quality and completeness of the data that Many Rivers collects business created :
is beyond the scope of this work. Rather, Deloitte Access Economics provides an
updated analysis of, and information on, the progress of the Microenterprise
Development (MED) Program. Itincludes an in -depth analysis of the Figure 2: Three -sector circular flow model of the economy
characteristics of clients that Many Rivers supports, analysis of the nature of Resources
their businesses, as well as an analysis of socio -economic outcomes produced as Wages
a result. It also includes the reporting of information on the Community
Economic Development Program.
Taxation
Although over the years, the focus has been on monitoring the performance of
Many Riversodo programs, the evalwuation of their i mpac: S beceming an T ncreasing
feature of th|s Work Gov. spending Gov. spending
Two conceptual frameworks guide the analysis in this report: Taxation

A a client journey map (Figure 1) based on a program logic articulating the
chain of cause and effect of the MED Program; and
A acircular flow model of the economy (Figure 2).

Consumer spendind

Goods and services

© 2020 Deloitte Access Economics. Deloitte Touche Tohmatsu . 10
Note: See page 12 for a detailed model.



Client journey map

Client journey map articulates the monetary and non

The below journey map reflects a simplified program logic - avisual representation of the key inputs, activities, outputs and o
the Microenterprise Development program. The journey map forms the foundation on which the report is structured through, outl

to be delivered, along with the inputs, activities and outputs that will support the realisation of these outcomes. It also a

required to indicate whether a given outcome has been achieved.

Figure 3: Client journey map based on a program logic

ﬂ Business Plan
completed Income generation

MEDMs lg—_ll @
. . \

Stage 4+

inf N

n OR ' Business
continues to
. . ) ) ) . operate
21:?”59'2‘:%?;;9&'2 Meeting occurs Business  Use of Many Business  Use of Many P
coaching and Rivers Establishment or coaching and Rivers Closure/ sale of
mentoring products expansion of business mentoring products business
Business employs
more people and N
earns income
I Intermediate i @ Clients and
. Inputs . Activities . Outputs oUteomes . Direct effects @ employees

acquire skills
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-monetary value creation chain of Many Rivers.

utcomes in the various stages of
ining the outcomes expected
ssists in identifying the evidence

Individual

Increasedworkforce
participation

Improved self -esteem
& sense of purpose

Community

Provision of local
goods and services

Improved social
outcomes (health,
education, housing)

Government

Reduction in welfare
dependency

Increasedbusiness
and individual tax
revenue

11



Circular flow model %

The role of Many Rivers can be conceptualised as a positive injection to the circular flow of economic value.

Figure 4: Many Rivers as an agent in the circular flow model Many Rivers support
disrupts status quo

A circular flow model of the economy (Figure 4) is often used to F (injection)

illustrate how resources (monetary, human, asset) flow between
Resources

households, businesses and government.
Many Rivers assists

prospective business

The role of Many Rivers MED Program can be illustrated as an Wages e
6injectiond to the model where cIieﬁgu%essopyyaﬁbrgse p businesses
participation was limited in various ways, are now supported to result in sustainable Many Rivers assists

income for individuals

business owners to
sustain & grow
businesses

establish or expand a business. Taxation

New jobs are created
Business operations in turn generate income for the client and as businesses grow
reduce fiscal pressure on the government.

Business operations
resultin ¥ business
and individual tax

Over time this translates to increased consumption and reduction in

the provision of essential goods and services by the government. a Gov. spending Gov. spending
The circular flow model illustrates monetary and economic infin] _ ‘

. Z welfare payments
outcomes of Many Rivers MED Program. There are other non - ] _ .
monetary outcomes that should also be acknowledged, which Households Zependngon - Covermment Businesses
include (but are not I imited to) improved c ent so:

business acumen & skills Taxation

trust, aspirations, confidence

capabilities and skills

mental health and wellbeing

self -confidence, self -determination

access to other support services (through referrals)
A job -readiness employability. o 500s and services

Communities access
goods and services

§ consumption
leadsto § GST

Consumer spending

Too Joo Joo o T I

Businesses generate
sustainable revenue

Individuals enjoy
better standards of
living
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Legend: Short -term outcomes Medium -term outcomes Long -term outcomes




COVID -19 has presented unforeseen challenges for Many Rivers and their clients, a slight shifting of the
focus of the annual monitoring and evaluation report this year.

Starting in early 2020, the COVID -19 pandemic has brought challenges to many individuals and businesses. The imposition of lockd owns and restrictions
commencing in March 2020 saw many Australian businesses confront reduced demand for their goods and services, leading to redu ced revenue and cashflow.
In the second half of  FY20, 195 businesses supported by Many Rivers have ceased their operations (permanently and temporarily). 37% of these businesses

nominated COVID -19 as the reason for ceasing the business, but this proportion is a likely underestimate given an unprecedented growth in business
cessations observed in this period. Overall, FY20 saw record high cessation at 332 businesses, tripling the three -year average in the preceding years.

In some instances, businesses were forced to fundamentally change the way they operate in order to make ends meet, including tra nsferring their sales to
online platforms and letting staff go.

As a result of COVID -19 and the associated restrictions, Many Rivers has seen changes to their new and existing client base. The number of new business
commencements decreased and the share of clients that are welfare dependent has risen. Many of the business owners supported by Many Rivers, have
become more financially disadvantaged and have greater reliance on welfare support through the national JobSeeker Payment scheme. Of the businesses
surveyed 39% employ individuals benefiting from the JobSeeker Payment scheme . In addition,  17% of businesses surveyed reported to rely on

the JobKeeper Payment scheme to sustain their operations.

To measure the impact of this crisis more accurately, Many Rivers has re -designed its Client and Business Compass surveys. Some guestions that were
surveyed in previous years have been replaced with questions more specific to COVID -19 and welfare support payments. Additionall y, there has been other
changes such as questions being made optional d e p e n dhianngal evaluatiorhreporthass i nessd si tuati on.
A a greater focus on longitudinal statistics, as opposed to point -in-time snapshots, to understand variations in outcomes over tim e

A additional analysis on businesses ceasing, with a particular emphasis on the impacts of COVID -19

A omission of selected statistics reported in previous years due to the removal of related questions in the Compass surveys

A limitations to selected estimates due to incomplete data as a result of some questions being optional.

© 2020 Deloitte Access Economics. Deloitte Touche Tohmatsu 13
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Disadvantage indicators

Many Rivers clients are a highly diverse group often facing multiple disadvantages.

Many Rivers has been contacted by 9,468 clients to date, of which
3,212 individuals responded to the initial survey the beginning of
their journey (with 553 new clientsin  FY20).

possess the ideas and
but lack the necessary
to do so.

Many Rivers seeks to work with people who
skills to establish sustainable businesses,
financial and/or non -financial support

For the purposes of this evaluation, clients experiencing disadvantage
have been characterised as those where at least one indicator of
6personal camddintaynw@i al

Majority of clients supported by Many Rivers face intersectional
disadvantage - not just one, but a combination of multiple
disadvantages which can have a compounding effect on the barriers
that clients face.

A 52% of Indigenous (631 of 1,210) and 41% of non -
Indigenous (816 of 2,002) clients supported to date faced at
least one type of personal capacity disadvantage and one type of a
financial disadvantage at the time of first engagement with Many
Rivers.

A About 65% of clients face three or more disadvantage indicators
at the beginning of their journey.

Looking over time, there has been a greater share of clients with two
to four disadvantage indicators, and less from both ends of the
extremes. There is little change in the annual average number of
disadvantage indicators.

© 2020 Deloitte Access Economics. Deloitte Touche Tohmatsu
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Chart 1: Share of Many Rivers clients by number of disadvantage indicators

FY20)
100%

75%

50%

25%

0%

Note: Due to incomplete data, some clients may have larger number
indicators of disadvantages.

Financial disadvantage indicators include:

A

A
A

(FYO8 -

(3.3)  (3.1) (2.4) (29 (3 (29 (3 (2.6) (2.8) (2.8 (2.9 (2.9) (2.8
FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019 szozo\

0 i

Number of disadvantage indicators

Average number of
disadvantage indicators

_ o _ each year
Disadvantage indicators relating to

personal capacity include:

A Not completing high school

A Sole parent

A Difficulty communicating in English
A Individual with a disability

Complete or substantial welfare
dependence

Assets below $50,000

No or restricted access to financial
institutions
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Disadvantage indicators

Since June 2013, there has been an increasing trend in the proportion of clients presenting to Many Rivers

who are dependent on welfare or are single parents.

Many Rivers clients demonstrate a range of different measures
associated with disadvantage. The most common indicators reported are
all related to financial disadvantage (as plotted in Chart 2): 1

A have personal assets totalling to less than $50k

A being dependent on welfare

A having low access to finance.

Since June 2013, there has been an increasing trend in the proportion of

clients presenting to Many Rivers who are dependent on welfare or are
single parents . In contrast, the number of new clients with disabilities
or incomplete schooling has declined over time.

Comparing Indigenous and non -Indigenous client groups reveals that on
average, there are similar levels of disadvantage across all but two

indicators measured:

A Indigenous clients are  less likely to be dependent on welfare

A Indigenous clients are  more likely to have incomplete schooling.

Interestingly, the difference between the client groups converges for
the first time in 2020.

© 2020 Deloitte Access Economics. Deloitte Touche Tohmatsu

Chart 2: Share of new Many Rivers clients by type of financial disadvantage
100%

80% v’\ e

60%
40%
20%

0%

FY2013 FY2014  FY2015 FY2016 FY2017 FY2018 FY2019

100%

FY2020

80%

40%
20%
0%

FY2020

FY2020

FY2013  FY2014 FY2015 FY2016 FY2017 FY2018 FY2019

100%
80% —_—— »‘4%

60%
40%
20%
0%

FY2013  FY2014 FY2015 FY2016 FY2017 FY2018 FY2019

=== Indigenous clients == non-Indigenous clients
Years where there are statistically significant differences
Note: Years in which the difference between Indigenous and non -Indigenous is

statistically significant at 95% confidence level are shaded in red. Due to incomplete data,
some disadvantage indicators in 2020 may be understated.
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Target cohort O

Many Rivers demonstrates a growing focus on clients who experience financial disadvantage, up from 94% in
FY19 to 97% in  FY20.

Many Rivers demonstrates a growing focus on clients who experience financial disadvantage with respect to reliance on welfare and access to financial
institutions. In  FY20, 97% of clients who engaged with Many Rivers considered as either primary or secc
fallen over time, with FY20 being the lowest observed in any given year.

Chart 3 shows the breakdown of client profiles in FY20 by their levels of welfare dependence and access to financial institutions, with the colours
corresponding to the target cohort type. Of the various client profiles, those that are fully dependent on welfare make over half  of the clientsin  FY20 (53%) i
see the purple box around Chart 4.

Chart 4: Share of new Many Rivers clients by

Chart 3: Share of new Many Rivers clients by target cohort type Dependency on Welfare, Access to Finance in FY20

100% FY2020 (n = 503)
g 100% - 5.0% 30.8% 14.9%

75% =
[
= >75% - 1.0% 5.4% 1.6%
c

50% o
8 >50% 2.6% 6.2% 3.0%
c
[}

25% 2 >25%+ 0.8% 2% 2.2%
2
8 0% 5.0%

0%
FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017 FY2018 FY2019

Year of business commencement

O
. Primary target cohort . Secondary target cohort . Other &
Access to Finance
Note: FY20 data includes a number of non -respondents (9% did not respond to either or both questions about welfare and access to finance). Missing data may impact the distribution of clients across
categories relative to previous years. A purple box is drawn around the largest subset of the primary target cohort (based on de pendence on welfare and access to finance) in Chart 4 for visibility.
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Target cohort

Many Rivers is engaging its primary target clients across all regions.

Many Rivers clients live and operate their businesses in diverse
locations across all states in Australia. To date:

A 32% of clients are from major cities
A 44% of clients are from inner and outer regional locations
A 24% of clients are from remote or very remote locations.

In studying the different remoteness areas, the share of clients by
target cohort type has remained quite consistent over the recent
years, irrespective of the location.

In the earlier years, there was considerable variation in the mix of
target cohort clients, particularly those based in major cities. In the
more recent years, primary target clients is consistently the largest
cohort targeted, followed by secondary target clients and then other
clients.

Many Rivers only supported primary and secondary target clients in
major cities in  FY20.

Note: Primary, secondary and other cohort categories are defined by welfare
dependence and access to finance as per Chart 4.

FY20 data includes a number of non -respondents (31% did not respond to at
least one of the questions about dependence on welfare, access to finance, or
remoteness area ). Missing data may impact the distribution of clients across
categories relative to previous years.

© 2020 Deloitte Access Economics. Deloitte Touche Tohmatsu

Chart 5: Share of all Many Rivers clients by Dependency on Welfare, Access to
Finance (and location)
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Age profile O

Many Rivers client cohort is gender -balanced and diverse with respect to age.

There is almost an even split in clients by gender, showing greater gender diversity compared to the national average, where only 35% of business

owners are female. When looking at the age distribution, there is a significant age diversity among Many Rivers clients, with th e median age for male and

female clientsdéd age both being 45. I n comparison, Many Riverso6 o8 anddrtysarstormales | i ghtl y
and female business owners respectively. 1

Chart 6: Age distribution of male clients
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Chart 7: Age distribution of female clients
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1 The Australian Government Department of Employment, Skills, Small and Family Business (2019) A statistical snapshot of women in the Australian workforce. Link
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https://www.employment.gov.au/newsroom/statistical-snapshot-women-australian-workforce

Client background

Many Rivers clients have diverse cultural and linguistic backgrounds.

Many Rivers clients are culturally and linguistically diverse. As of June 2020, clients come from 135 different ethnic backgrounds
different ethnic backgrounds in June 2019, and 118 in June 2018). 1

Figure 5: Main non - Australian nationalities of Many Rivers clients

Note: Larger font size indicates more clients of a given nationality

13 % 15 %

Of clients who contacted Many Rivers and reported Of clients have limited English writing or
their ethnicity from outside Australia speaking skills
(911 out of 6,889)

See Figure 5 for a breakdown of nationalities

1 Note that ethnicities that are not further classified are included as its own ethnic background (e.g. Central Asian, not elsewhere classified )
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